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Activities Statistics Next steps

SMART goals 2019-2020:

• Set up a structured content calendar to support all communication 

efforts of Afera in 2019 and onwards DONE

• Focus on event related content marketing 

• BUT: Technical (content) support is needed from Afera WGs

• 5% increase (continued) of followers on the Afera social media 

channels DONE

• Design twitter account:+4,2% increase (September)

• Afera twitter account: +23% increase (September)

• LinkedIn: +164% (September)

• Continued increase of website traffic Afera.com DONE

• Users (average per month): +15,3%

• Pageviews: +26,4%
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Activities Next steps

Content 

planning &

creation

• Afera press releases and articles at afera.com and in trade media, Afera 

News content expansion through increased connection w/Members, Afera 

media list

• Cloud based content calendar in use (ready for input WGs)

• Successful post-event communication strategy for Afera Conference ’18

• Creation of Afera promotional flyer 

• Evaluation and optimization of the Afera Community app for Android and iOS

Website best 

practice

(functionality, 

usability, SEO, 

subscribes & 

emails, KPI’s)

Website best practice: functionality and usability

• Set new Afera website template (mainly homepage layout)

• Member Company introductions for “Find a member” page

Website best practice: SEO

• Investigate auto-creation of meta data

• Continue SEO for Why tape? section

Website best practice: KPIs

• Continue optimisation & expanding tracking analytics

• Further develop webpages (see cloud-based detailed WG action plan), 

create new content funnels

• Ongoing to be discussed further within WG

Statistics





Activities Next steps

Social media & 

other activities
• Ongoing posts @_ProductDesign & @Afera_Tape account

• 5% increase (cont’d) of followers on 3 Afera social media channels (2 Twitter 

+ 1 LinkedIn account launched in 2019, for Afera news and also more in-

depth, technical content)

• Continue to increase visibility of Afera content through marketing  integration 

plans.

• Further build database of MarCom contacts in Member Companies

• Further develop “Member of Afera” logo-links

Statistics



Social media

Activities Statistics Next steps

Current # followers 5278

Current # following 4100

Likes 202

Current # followers 332

Current # following 892

Likes 13
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LinkedIn

Activities Statistics Next steps

• From zero to 164 followers in 2019
• 37 posts
• Total impressions over 35K\
• 348 clicks to Afera website
• Most activity is reported from the positions of business development and media 

& communications
• Pageviews nice average, spike in February due to LinkedIn campaign



Website

Comparison 2018 vs 2019
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Website

Comparison 2018 vs 2019 in Q3
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Website

Growth per channel
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Website

Top content
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Activities Statistics Next steps

Content 

planning &

creation

• Input from committees for content calendar

• New Afera and Why tape? presentations following activation of new strategy 

and technical update of Why tape?

• Switch to different App supplier for better networking stimulation

Website best 

practice

(functionality, 

usability, SEO, 

subscribes & 

emails, KPI’s)

• Collect company introductions for ‘find a member’ page

• Investigate auto-creation of meta data 

• Continue SEO for Why tape? Section (in collaboration with content generation 

WG)

• Further develop webpages (see cloud based detailed WG action plan)

Social media 

activities
• Continue posting and target group management

• Continue use of LinkedIn Afera company page

Other • Create and analyse customer journey outline



Afera News:  latest issue



Afera News: case study



Afera News: Why tape? update

Technical Committee 
Content Generation 
& Engagement WG
(CGE-WG)
◦ Thorsten Meier (certoplast 

Technische Klebebänder GmbH)

◦ Alan Gilding (Advance Tapes 
International Ltd.)

◦ Jeff Burrington (H.B. Fuller U.K., Ltd.)



afera.com:  member co. descriptions



“Member of Afera” logo link



“Member of Afera” logo link



“Member of Afera” logo link re: MKC 
member companies

Yes

Advance Tapes Intl.

Eastman Chemical

Neenah Gessner

Nitto Europe

Scapa

Sekisui Alveo

Synthomer

tesa Western Europe

tesa S.E.

No

3M Italy

ABI Tape

Dow France

H.B. Fuller

Lohmann

Mondi Group

Omnova

Organik Kimya

TSRC (LUX) Corp.



“Member of Afera” logo link re: MKC 
member companies



September 2019 media coverage


